Point of Purchase Displays

Point of purchase (POP) displays are specially designed materials intended for
placement in retail stores. These displays allow products to be prominently presented,
often in high traffic areas, and thereby increase the probability the product will standout.
POP displays come in many styles, though the most popular are ones allowing a
product to stand alone, such as in the middle of a store aisle or sit at the end of an aisle
(i.e., end-cap) where it will be exposed to heavy customer traffic.

For channel partners, POP displays can result in significant sales increases compared
to sales levels in a normal shelf position. Also, many marketers will lower the per-unit
cost of products in the POP display as an incentive for retailers to agree to include the
display in their stores.
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